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**Audio for this webinar streams through the web. Please make 

sure the sound on your computer is turned on and you have 
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ReadyTalk Customer Care: 800.843.9166. 
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Housekeeping Issues

 All participants are muted
• To ask a question or make a comment, please submit via the chat feature and 

we will address as many as possible after the presentations.

 Audio and Visual is through www.readytalk.com
• If you are experiencing technical difficulties accessing audio through the web, 

there will be a dial-in phone number displayed for you to call. In addition, if you 

have any challenges joining the conference or need technical assistance, please 

contact ReadyTalk Customer Care: 800.843.9166. 

 Today’s slides will be available for download on our 

homepage at www.ehidc.org

http://www.ehealthinitiative.org/
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About eHealth Initiative

 Since 2001, eHealth Initiative has been advocating the 
value of technology and innovation in healthcare 
through research and education. 

 eHI convenes its multi-stakeholder members, from 
across the healthcare ecosystem, to discuss how to 
transform healthcare through information and 
technology.

 eHI members released The 2020 Roadmap. The 
primary objective is enable coordinated efforts by the 
public and private sector to transform healthcare by 
the year 2020. 
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Multi-Stakeholder Leaders in Every 
Sector of Healthcare
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The 2020 Roadmap
Key Focus Areas in 2016

 Interoperability

 Privacy & Security

 Business & Clinical Motivators

 Health IT Policy

 Data & Analytics

 Innovation 
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Upcoming Webinars

 November 17: 

– MACRA Quality Payment Program: Key 

Things to Know and Strategies for Success

 November 21:

– Re-imagining Care Delivery: The Power of 

Technology

 November 30:

– The State of Federal Funding for HIEs today 
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THIS WEBINAR WAS MADE POSSIBLE THROUGH THE GENEROSITY AND SUPPORT OF

accenture!

SLIDES ARE AVAILABLE AT www.ehidc.org/resources

http://www.ehidc.org/resources


2016 Accenture Consumer Survey on 

Patient Engagement
US Research Results

Patients want a heavy dose 

of digital

Presented by:

Kip Webb, MD, MPH

North America Provider Portfolio Lead

Accenture Health
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2016 Accenture Consumer Survey on Patient Engagement

Copyright © 2016 Accenture  All rights reserved.

This presentation will explore the key findings from our US Research Results

7 country survey of 7,840 consumers ages 18+

Assess consumer attitudes toward health, the healthcare system, electronic health records, 

healthcare technology and their healthcare providers’ electronic capabilities. 

Australia (1013), Brazil (1006), England (1009), Norway (800), Saudi Arabia (852), 

Singapore (935), United States (2225) 

Conducted by Nielsen on behalf of Accenture between November 2015 and January 2016

(The US survey was conducted online between November 13 and December 2, 2015).

Where relevant, the survey uses select findings from the 2015 Accenture Doctors Survey 

and 2014 Accenture Consumer Survey to compare doctor and consumer responses.
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More US consumers with electronic health records are 

accessing their records

Copyright © 2016 Accenture  All rights reserved.
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Health technology users age 65-74 are most likely to have 

turned to their EHRs to manage health

Copyright © 2016 Accenture  All rights reserved.
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Consumers know more about what data they can access in 

their EHR

Copyright © 2016 Accenture  All rights reserved.
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Data that patients with EHRs find most helpful to 

health management

Copyright © 2016 Accenture  All rights reserved.
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Most consumers think they should have full access to their 

EHR

Copyright © 2016 Accenture  All rights reserved.

Level of access a patient

should have to EHR

Level of access patients

believe they have access 

to
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Consumers and doctors agree that patients should be able to 

update their EHR information

Copyright © 2016 Accenture  All rights reserved.
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Consumers view EHR primarily as a tool for their doctors and 

themselves

Copyright © 2016 Accenture  All rights reserved.
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Use of health apps and wearables has doubled in the

past two years among health technology users

Copyright © 2016 Accenture  All rights reserved.
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The most popular health apps are Fitness and Diet/Nutrition

Copyright © 2016 Accenture  All rights reserved.



19

Consumers and doctors agree that using wearables 

helps patient engagement

Copyright © 2016 Accenture  All rights reserved.
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Most US consumers wear, or would be willing to wear, 

technology for health-tracking

Copyright © 2016 Accenture  All rights reserved.
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When recommended by a doctor, 3 in 4 consumers followed 

advice to wear technology to track health

Copyright © 2016 Accenture  All rights reserved.



22

Most consumers are willing to share wearable or app data 

with a doctor or nurse

Copyright © 2016 Accenture  All rights reserved.
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5 Questions that Every Provider Organization Should Ask 

Copyright © 2016 Accenture  All rights reserved.

Does our organization have a digital strategy?1

2
Patients are increasing looking for digital experiences similar to those they have in other aspects of 

their lives. How is our organization planning to meet this demand?

3
Since age of Hippocrates, doctors and patients have never seen eye-to-eye 

regarding data transparency. How is our organization helping to bridge this 

gap?

4
Patients are increasingly generating their own data. How is our organization 

enabling the aggregation of this data and using it to improve outcomes?

5
In light of increasing patient demands, how is our organization keeping 

healthcare information private and secure?



Thank You

Kip Webb, MD, MPH

Kip.webb@accenture.com

24



25

Method

Copyright © 2016 Accenture  All rights reserved.

With whom did Accenture work to conduct the quantitative 

survey?

Accenture worked with Nielsen, who was responsible for the 

entire project including recruitment, screening of respondents, 

questionnaire development, analysis and report development. 

Are we confident in the quality of the respondents and that they 

meet the study criteria? 

All participants are consumers, ages 18+, residing in the countries 

specified and nationally representative on age and gender. 

Participants’ details are double verified and were rescreened for  this 

study to ensure participant quality. 

Who was surveyed? 

Approximately, n=7840 consumers total, ages 18+, in the US, 

Australia, Brazil, England, Norway, Saudi Arabia, Singapore, 

and the US who agreed to take part in the survey. This report includes 

results for US respondents only (n=2225). 

Was the questionnaire translated into the appropriate native 

language?

Yes, the survey was translated into: Portuguese (Brazil); Norwegian 

(Norway); Arabic (Saudi Arabia).  English (localized) was used for 

England, Australia, Singapore, and Saudi Arabia (English and Arabic 

options offered).

How did Accenture recruit study participants? 

In the US, respondents were contacted through direct email 

invitations and notifications; respondents are able to follow a unique 

link to the survey and complete it anonymously. Similar methods were 

used in other countries.

What did we do to ensure balance and a representative sample?

In the US, data were weighted by education, age by sex, 

race/ethnicity, region, and income to be nationally representative of 

the general population. However, because 2014 data were not 

weighted, all data for trended questions are not weighted. This is 

indicated on each slide. 



Digital Health and Patient 
Engagement:  
Healthcare’s New Value 
Drivers

Brandon Parkhurst MD, MBA, CPXP
Medical Director, Patient Experience
Marshfield Clinic



MISSION
To enrich lives through accessible, affordable 

compassionate healthcare.



DEFINITIONS Activation-the knowledge, skills, ability, and 
willingness to manage a need; an individual’s 
understanding of their role in a need.

Engagement-the actions taken to actively manage a 
need.

Activation

Engagement

Enriched 
Lives



EHR HISTORY 1985   Proprietary EHR launched

1994 EHR becomes legal record

2001 Patient Portal pilot

2003 EHR delivered at point-of-care (tablets)

2004 Patient Portal launched

2008 Largest patient record database in WI

2009 e-Prescribing

2011-2012 Portal registration promotion

2013 Patient Portal redesigned

2014 Secure messaging promotion

2017 Transition to re-platformed EHR

“To visit the 

Marshfield Clinic, a 

longtime innovator in 

health information 

technology, is to 

glimpse medicine’s 

digital future.”

- New York Times       
December 26, 2008
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FUTURE PLANS-2017 • Mobile app (iOS and Android)

• Open Notes

• Online Check-in

• Acknowledge/reschedule/cancel appointments

• Update demographic information

• Update health information

• Incorporate Patient-Generated Health Data

• Family History

• Forms/Questionnaires

• Direct Appointing



SECURITY



RETURNING TO THE 5 
QUESTIONS.

1. Digital strategy?

2. Aligning digital experiences?

3. Aligning transparency expectations?

4. Patient data integration?

5. Security?
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Questions and Answers!

 Please use the chat feature to ask questions

 Today’s slides will be available for download on our 

homepage at www.ehidc.org

 If you have any questions, please contact Claudia 

Ellison, Claudia.Ellison@ehidc.org

http://www.ehidc.org/
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THIS WEBINAR WAS MADE POSSIBLE THROUGH THE GENEROSITY AND SUPPORT OF
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